
Rev: 4/07

26% 31%
24% 28% 28%

38%
30% 28% 26% 31% 30% 27% 26%

30%

36%

34%
32% 34%

32%

33% 33%
25% 16% 17%

13%
8%

35%
23%

31% 28% 25%
17%

23% 24%

20%

10% 7%

6%

3%

GH Seal AHA FDA USDE Cons.
Reports

ADA USDA BBB UL USDA
Organic

JD Power USP NSF

ENERGY STAR mark ranks among the highest level of influence on product purchase among 
all consumer emblems. Similar in ranking to the Good Housekeeping Seal & Consumer Reports.
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ENERGY STAR ENERGY STAR –– More than RecognitionMore than Recognition
Positive Positive PurchasingPurchasing Influence!Influence!


